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Seasons Greetings and Happy Holiday!

Thisisawaysajoyous and festive time of the year for our CMI
Families nationwide.

Thishasbeen ayear truly focused on the success of the membership nationaly.
It hasbeen an incredibleyear of discovery and enlightenment for CMI, asour year was
dedicated to refining, marketing and training on our exciting trilogy of CMI opportunities, in
an effort to accel erate our family’sfinancia plansand godls.

Thework donethisyear will bear incrediblefruitsof successfor familiesin2008. Although, it
isastounding to see such extraordinary successthat our families have experienced in 2007,
whilethe plansfor 2008 wereput in place.

TheUBPand Master Syndi cation program have proven prosperous and successful throughout
the stages of refinement and training. So much so, we antici pate huge successfor the CMI
membershipin 2008.

Inthe Master Syndication aone, we have memberswith only 10 monthsof qudification who
will have averaged over $2000 amonth inannual incomefor theyear. Of course, weare
extremely excitedin anticipation of their holiday festivities, astheir final check for 2007 will be
intheir handsfor their holiday shopping excitement.

UBP members nationwide have been lying-in-wait, for the holiday shopping season, to exer-
cisetheir enormousbuying power and enjoy theadvantage of the multiple discountsand
savingsthat comewith their memberships.

Shopping a themadls. .. saving money and making money! Dining out at restaurants....saving
money and making money! Going to the holiday movies. .. saving money and making money!
Preparing theholiday feadt. . . saving money and making money! Trimmingthetree...saving
money and making money!

Virtualy most everything you' Il do during the holiday season, UBPmemberswill save money
with substantia discountsand make money, by apercentage of their purchasesgoing directly

The SILVER LINING Copyright© 2002/2006 by Concept Maketing International




Page 1 Page 3 Page 5 .
e Founder's Message * Year End Review * Bank Draft Review

e Deadlines & Holidays * Web Sites
e States Contacts

Page 2 Page 4
¢ Founder's Message -con't e Year End - con't
e Yead End Review ¢ Online Sign Up

totheir RewardsMaster Card. Then, whenit’stimeto pay those holiday bills, UBPmembers can usethe cashre-
wards and blow away those after-holiday debt blues!

It just keeps getting Better and Better!

And of course, for those membersthat have enjoyed incomefrom al three programs, thisyear had to be an outstand-
ing redlization of the CMI Opportunity that you will sharewith familiesnationwidegoing into the new year. Our trilogy
programs have now placed the CMI opportunity inanindustry al itsown. No other opportunity existstoday with the
historical record-breaking success, that has been generated through our combination programsand financia education.
All existing CMI membersare now part of ahistory making endeavor. Youwill becomeknown asthe Pioneersof the
most innovative, uniqueand lucrative opportunity that hasever existed in any combination of financid industriesthat
existsto date.

My family isproud to be part of the CM| familiesnationwide, aswe proved what anation of familiescould overcome,
aschallengeswere met with resolve, from entitiesthat sought to keep thisvital source of information from families
acrossthiscountry.

United we stand...divided we fall.
In serving others...we become free.

My family and the Board of Trusteesappreciate every CMI member that held true to support our mission statement of
“ A Different Economic Reality.” Thefamiliesthat have been saved, supported and renewed, by coming together in
support of oneanother, havetruly experienced the power of how *“working together works.”

Know that aswe end thisyear and ook forward to next year, asthe economy bearseven more heavily onthefamilies
of thisgreat country, CMI will bethere asahaven for familiesto once again regain the pride, dignity and honor of true
financial prosperity for all.

DOING ONE THING
Oncein a Man'slife he has an opportunity to do great things for others
Oncein a Man'slife he has an opportunity to do great things for hisfamily
Oncein a Man'slife he has an opportunity to do great things for himself
This| have learned...from DOING ONE THING...
“GIVING”
James E. Aldridge, Jr.
CMI Founder
Have a most festive holiday season and incredible new year!

From James, Shirley, Trey and the CMI Board of Trustees
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Keep It Simple!

Thisyear CM|I hasdecided to put the companiesfinancia report in perspective
to sharewith you how companies use thisinformationto project future business.
Inthisway memberswill beexcited, motivated and ableto project your future
successwith CMI. To keep thisinformation simpleand inaformat that can be
eadly utilized to accel erate your sales, recruiting and motivationwithinyour
syndication, wewill report just two smpledtatistics. Asyou will seethesetwo
smplegatisticswill reveal an opportunity unmatchedintheindustry today.

Power and Numbers!
Thefirst statistic represents, CMI’sgrossrevenuesfrom our three combined
programs, the UFP, the UBPand the Master syndication.

2007 Year in Review
$2,900,000
Gross Revenues

Our second statisticsrepresents, total active CMI1 members.

2007 Year in Review
1,500
Active CMI Members

Wow! Amazing!
Anaysis: So, what do these statisticsreved ?

1) No company intheindustry today hasbeen ableto generate
amost $3 millioninrevenue, inayear’stime, fromasaesforce
of only 1,500 SalesAssociates.

2) These 1,500 SalesAssociates have shared in 85% of almost
$3million. CMI hashistorically Paid the Highest Commissions
of any company in Direct Salessinceit opened it’sdoorsin 1991.

3) CMI’srevenueisdivided into three percentage pool s of funds.
One percentage goesinto apool to purchasethe Precious Metals
that each member receives. Another percentage goesinto apool
to pay Commissions and Bonusesto the SalesA ssociates. And
thelast percentage goesinto apool for theworking capita of the
Company.

This You Will Love!
You may ask, what isthe sSignificance or excitement surrounding thesethree
poolsof funds?

DEADLINE
REMINDER:

The deadline for ALL payments is the
25th. This is for “new” and “reorders.

We need to see an online payment
request made by the 25th (before 3pm
west coast time) for UBP and Masters.
If mailed, it must be received by the
Processing Center on or before the
25th. If by virtual money card, it must
be successfully debited by the 25th
(UBP members only).

If the recurring bank draft payment plan
has been requested, the monthly with-
drawal will happen on the 25" for UBP
and Masters. It must clear (complete
bank to bank funds transfer) to be con-
sidered complete. This can take up to
7 days.

UFP members will still be drafted as
before on the 20" of each month.

Holidayg Closings

Schedule

The following offices have announced
their holiday schedules:

CMI Headquarters
CMI Eastern Regional Office
CMI Southern Regional Office
December 24, 2007

through January 2, 2008

CMI Data Processing Dept.

December 21-25, 2007,

December 31, 2007 and
January 1, 2008

SPECIAL NOTE: The cut-off datefor
your January coin purchaseis
December 22, 2007. Last minute
Overnight Packages must reach the
processing center by that time to be
counted as December 2007 business.
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Good question! How'sthisfor an answer!
Two of the Three poolsare paid out to the A ssociatesthat did thework. CMI only retains One of the pool of funds
for company operations. Thisisareverseof thenormin Direct Sales, wherethe Company keeps Two of the Three
poolsand the salesforcewho created the profit inthefirst place, must fight to survive with only the One pool of
funds.

What's on Your Plate... for 2008?

Next, let’stakeaquick ook at the potentia for your future successin CMI.

If we extrapolatewith just afew simple calculations, we can look at achievablegoalsto - = :
grivefor, that will reveal CMI and it’smembershipspotentia for unlimited future oppor- o i
tunity. If for every 1,500 active membersin CMI, CMI generates $2,900,000in gross

revenueannualy, thenyouwill find thefiguresbelow quiteincredible.

3,000 active members = $5,800,000 Gross revenues
6,000 active members = $11,600,000 Gross revenues
12,000 active members = $23,200,000 Gross revenues

Canyouimaginewhereyou will beand what percentage of the profit you will receivewith only 12,000 active
memberswho sharein over $23 million? Imagine, when we achieve 120,000 active members, 300,000 active
members...| think you havethevision by now. CMI hasproven it doesnot takethe massesfor individuasto
achievetheir personal financia goalswiththe CMI trilogy of opportunities.

Although CMI hasbeen astrong forcewithin theindustry for over 17 years, we have only just begun to spread our
wingsto Soar withthe Eagles. Every existing member in CMI hasthe potentia for unlimited successand an
extraordinary financia futurethrough their participation and dedicationto CMI’sresolveto bring, “ ADifferent
Economic Reality” toall familiesnationwide.

What's on your platefor...2008?!
See You There!

Online Sign-Ups - Progressing Nicely

How fantastic! Have you reviewed the online signup forms for the UBP and the Master Syndication?

As we continue the refinement of our flagship program, it is truly fantastic to see our “tech boys” at work.
The new UBP online forms will allow you to quickly and easily enlist new UBP memberships in a new and
very cool high-tech format with simplicity as the benefit.

UBP Associates, please download the updated UBP workbook and procedure manual to become famil-
iar with the updated forms and new procedures. Getting signed up has never been easier or more conve-
nient for the new member or existing members in upgrading your memberships. Kudos to the tech team!
How would we survive without you?

The SILVER LINING Page 4 of 6




Bayws Drarr Nomice

The UBP and the Master have now joined with the UFPto offer aBank
Draft Agreement for membership purchases.

You Wanted Mail,
Withthe Bank Draft Agreement memberscanlock in their monthly com- You've Got Mail,
missions by having their client base on Bank draft. Master and UBP 80,...Check Your Mail!
memberscan iminatetheir worry over suspension of their profit-sharing _ '
checks, lossof benefitsand lossof syndication dueto amissed purchase. What isthefastest, most expedient
manner to giveyou timesensitive,
Thisisan excellent new convenienceto refine and streamline our pro- money savingfinancial information??
gramsand put your successon automatic pilot. By E-mail of course.
P ease downl oad an updated workbook and proceduresmanual for the Besuretoopenandread any and all
UBP and follow theinstructionsto submit aBank draft agreement to E-mail communicationsthat wesend
replaceyour Eagle OneAgreement if you have been having difficulty fund- to you, it can make the difference
ing your card on timeto keep your benefitsfrom being suspended. between saving money, making
money or doing both!

All Master membersshould utilizethe Bank Draft Agreement with their
referralstolock your qualificationsin place. Makesurethat your refer-
ralsafford themsel vesthe same protection through utilizing theBank Draft
Agreement.

Check The National Calendar For Dia-In Numbers
& Access Codes For Our Various Conference Calls

Master Syndication Every Wed...... 8 pm Central Time

UBPEvery Thursday ...................... 8 pm Central Time CATCH Us k0N T”fnaw“ !
UBP Training 1st & 3rd Sat. ...... 12 noon Central Time e oot
www.cmimesterscom
WWwW.crmiubp.com
www.cmiubp.com/csa
STATES CONTACT PERSONS
AR Larry Straw, Little ROCK: .....ccvucveveerecenene (501)568-2565  MI  Stanley Thompson, Flint: ...........c.ccccuenenes (810) 720-2865
CA Dorothy Akau, LOSANQEIES:. ......ccvevevenenee. (626)720-0665 MO Headquarters, Lee'sSummit: ............ccooeeee (816) 478-6305
Crystal Nix, LosSANgeles: .......ccoeeveeucvevnne. (323)2736117  NC Raymond Renfrow, Wilson: ..............cceeee.e (252) 236-9989
Steve Fenske, Walnut Creek: ............o........ (925)262-2320  NY Karyl Jones, New YOrk: .........cccoovvvvniiuninnnns (347)489-7422
IL  ErnestArmstrong, Chicago: .........ccoeueunee (773)978-5771 Rodney Chestnut, MiddleIsland. .............. (631) 463-9613
OH MarjoriePitts, Cincinnati: .............ccccvevnenee. (513)825-2570 TN Larry Dye, Covington: .........cccccvvcinincinnee (901) 476-0096
MyrtisWalker, Cincinnati: ..........ccccoceevrvenne (513) 742-4537 Littleton Price, Memphis: ........ccccceevvenennene. (901) 896-0331
MD MyronBalard, Accokeek: ........covvvreennnne. (202)251-7335  TX Carol Battle-Johnson, Houston: ................. (281) 251-4761
NjidekaOlatunde, Mt. Rainier: ................... (301)779-8005  WI MarzellaCampbell, Milwaukee: ................. (414)527-3814
Vera Johnson, Milwaukee: ...........ccocceeeuee. (414) 354-2936
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